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SPORTS
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PARTNER BRANDING
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Din Pro Black Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

Din Pro Light Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

DS BLUE LIGHT

CARDINALS
RED

WHITE YELLOW

BLACK

ULTIMATE 
CATCH

desertschools.org/catchlarry

make the

LARRY BRANDING
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DS BLUE LIGHT

COYOTES
RED

WHITE

BLACK

desertschools.org/coyoteschecking

#COYOTESCHECKING

#COYOTESCHECKING

Din Pro Black Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

Din Pro Light Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

YELLOW

COYOTES BRANDING



CAMPAIGN STRATEGY





Presentation by: Nelson Jim | Joshua Reach | Ryan Lowry | Justine Anastasi

7 CAMPAIGN STRATEGY
Instead of creating just a commercial, a unfied campaign will be created to pro-
mote the patnerships, debit cards to engage members and fans by creating a 
fantasy football like experience where fans compete to win a variety of contests 
and giveaways in our various channels. Entries into the contest are monitized 
and assigned value based on importance. 

Leaderboard
By making people compete, the ego will drive action as much as the passion for 
a team or player. The leaderboard will show who is winning, much like fantasy 
football and where their interactions are taking place. Prize levels will be visible 
so people can see they are competing for prizes such as suite tickets and meeting 
Shane or Larry, season tickets, autographed items and other campaign swag.

Shane and Larry branded products
In order to better facilitate cross sell opportunties and make it more natual 
promotions around our other products are branded to the player or team.

	 • Larry Auto Refi - $500 cash back
	 • Larry Home Equity - $500 cash back

Social Campaigns
Giveaways, contests and posts pushing traffic to the campagins websites, you get 
more points by sharing, liking and commenting on posts. This is still allowed on 
FB, run through our social contest software.

DS Live and user generated content
By pushing campaign traffic to the DS  Live website we can allow fans to upload 
photos, experience DS Live, cross promote between the two. Share content 
between the two as well.

Other opportunties
Work the campaign into relationship rewards, give one point for someone who 
gets the sports partner debit cards and they receive discounts from the teams as 
outlined in the partner contracts.



LARRY STORYBOARD



Presentation by: Nelson Jim | Joshua Reach | Ryan Lowry | Justine Anastasi

9

Open to Larry at practice doing football 
drills: running, catching, etc. Close-up of 
Larry receiving a pass.

Voiceover talking about Larry, Cardinals 
and the Desert Schools partnership.
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Voiceover continues and is interrupted 
when Larry sidesteps a tackle from a 
security guard. Larry looks back, with a 
puzzled gesture and continues running.
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Larry is running through a 
park. Voiceover of Larry’s inner 
monologue of his plans for the day.
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Voiceover is interrupted as other joggers 
attempt to catch Larry. Three joggers jump 
at Larry in a zig zag pattern and Larry 
continues on barely affected.
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Larry makes purchases in a retail environment.
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Close-up of Larry making transaction with DS debit card.
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As Larry is walking away with 
his purchases, a crowd of people 
starts to form around him.



Presentation by: Nelson Jim | Joshua Reach | Ryan Lowry | Justine Anastasi

16

Shortly after stepping outside 
the store, Larry notices the 
crowd running after him. 
Larry begins to run.
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The crowd dies down and it appears 
that Larry has escaped untouched. 
At that moment a Superfan barrels 
in from the left to tackle Larry.
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The Superfan emerges and finds 
in place of Larry, the DS debit 
card. The Superfan is overjoyed.
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Cut to over the Superfan’s shoulder, zoomed 
in on the front of the card. Graphics and 
voiceover relating to card and Desert Schools.



LARRY WEBSITE
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21 LARRY WEBSITE
Using footage caught from the commercial shoot the website will use interactive features to engage users and encourage them to share. Users will be 
able to simulate catching Larry in three scenes. 
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22 LARRY WEBSITE
Using footage caught from the commercial shoot the website will use interactive features to engage users and encourage them to share. Users will be 
able to simulate catching Larry in three scenes. 
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23 LARRY WEBSITE
To promote the card, users can navigate to a live footage scene that features the card, talks about features and being the ultimate fan. From here leads 
can be funneled to OAO or a generic lead form to join Desert Schools and receive their card.
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24 LARRY WEBSITE
The contest will be focused on prizes for the Ultimate Fan including meeting Larry, suite tickets, autographed gear and swag items. The contest will be 
driven by interaction points such as social media, DS Live, Larry card, purchases and showing that you are, the Ultimate Fan.
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25 LARRY WEBSITE
The contest will be focused on prizes for the Ultimate Fan including meeting Larry, suite tickets, autographed gear and swag items. The contest will be 
driven by interaction points such as social media, DS Live, Larry card, purchases and showing that you are, the Ultimate Fan.
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26 LARRY WEBSITE
The campaign will be tightly integrated with DS Live cross-promoting the experience, the DS Live website and it’s relevance to the campaign. Users who 
interact with the partner campaigns will automatically be offered the option to opt into DS Live emails and content.
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27 DS  LIVE
The campaign will be tightly integrated with DS Live 
cross-promoting the experience, the DS Live website and 
it’s relevance to the campaign. Users who interact with the 
partner campaigns will automatically be offered the option 
to opt into DS Live emails and content.
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COYOTES CONCEPT
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Shane is wrapping up practice and heading 
to the Coyotes locker room. 

Voiceover relating to Shane, Coyotes and 
Desert Schools partnership.
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Voiceover is interrupted as Shane runs 
into fan that has been waiting for him in 
the locker room.

Fan smiles and tries to check Shane but 
is unsuccessful.
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Shane moves on to his car and 
voiceover picks up again.
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Voiceover is interrupted as fan leaps 
towards Shane and just misses him. 
Shane drives away.
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Shane makes purchases in a retail environment.
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Close-up of Shane making transaction with DS debit card.
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As Shane is walking away, a 
crowd of people starts to form 
around him.
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As Shane is walking away with his 
purchases, another fan tries to check 
him. The fan bounces off of Shane.
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Cut to on the ground by Superfan’s hand, zoomed 
in on the front of the card. Graphics and voiceover 
relating to card and Desert Schools.



COYOTES WEBSITE
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40 COYOTES WEBSITE
Using footage caught from the commercial shoot the website will use interactive features to engage users and encourage them to share. Users will be 
able to simulate trying to check Shane in the scenes. 
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41 COYOTES WEBSITE
Using footage caught from the commercial shoot the website will use interactive features to engage users and encourage them to share. Users will be 
able to simulate trying to check Shane in the scenes.
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CONTEST LEADERBOARD
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44 CONTEST LEADERBOARD
The leaderboard will show participants of the content where they rank as the Ultimate Fan and in what categories they are dominating. Prizes can be 
awarded by category and a main prize.



SUPPORTING MATERIALS
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CATCH LARRY
Social Media 

Win a day with Larry Fitzgerald by entering the Desert 
Schools photo contest and telling us why you should win. 
Visit desertschools.org/photocontest or click below.

Get the Larry Fitzgerald Visa debit card at desert Schools 
and you could win the ultimate Cardinals experience. 
Visit desertschools.org/catchlarry

DIGITAL MARKETING
Promotion of the campaign will utilize all of our channels including branch, TV, radio but our digital channels will drive engagement through contests, 
posts and promotions in order to keep the campaign relevant over its lifespan.



Presentation by: Nelson Jim | Joshua Reach | Ryan Lowry | Justine Anastasi

47 DIGITAL MARKETING
Promotion of the campaign will utilize all of our channels including branch, TV, radio but our digital channels will drive engagement through contests, 
posts and promotions in order to keep the campaign relevant over its lifespan.
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48 SWAG, PRINT ADS AND CONTEST GIVEAWAYS
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49 CONTEST PACKAGING
The winning contestants will receive a VIP, Ultimate fan prize box that includes premium swag. Each campaign will receive an appropriately branded 
package and be encouraged to share on social media.



DEBIT CARD
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51 LARRY DEBIT CARDS
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52 LARRY DEBIT CARDS



QUESTIONS / APPLAUSE


